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Synopsis
Incorporating the latest industry thinking and developments, this exploration of brands, brand equity,
and strategic brand management combines a comprehensive theoretical foundation with numerous

techniques and practical insights for making better day-to-day and long-term brand decisionsa “and

thus improving the long-term profitability of specific brand strategies.

Book Information

Hardcover: 600 pages

Publisher: Pearson; 4th edition (August 20, 2012)

Language: English

ISBN-10: 0132664259

ISBN-13: 978-0132664257

Product Dimensions: 8.7 x 1.3 x 10.8 inches

Shipping Weight: 3 pounds (View shipping rates and policies)

Average Customer Review: 4.1 out of 5 stars 56 customer reviews

Best Sellers Rank: #6,147 in Books (See Top 100 in Books) #26 inA Books > Textbooks >
Business & Finance > Marketing #30 inA Books > Business & Money > Processes & Infrastructure
> Strategic Planning #38 inA Books > Business & Money > Management & Leadership > Systems

& Planning

Customer Reviews

It was not clear that this was the "India only" edition- and if it's India-only, | should not be able to
order it for Europe... The content is very comprehensive but case studies are mostly irrelevant

unfortunately. It's a shame.

The one marketing book that | wish | would’ve bought instead of renting. It had such great material
in it that | would honestly probably read some of it on my own just because. There’s great cases
within the book to show actual examples and makes things very easy to understand!

Well organized. Great information.

This textbook worked very well for class. There were no pages missing and it helped me to a good

grade. | recommend this textbook to anyone taking this course, or just looking to learn more.



The book was good and arrived on time

Required reading for me, but overall | found the text to be well written and kept my interest level. |
actually looked forward to the vast amounts of reading required because it was interesting stuff. The

end of chapter case studies sealed the deal. Loved them.

This is the bed text book I've read to understand the concept of brands and brand management. It's

a text book but very easy to read for anyone looking to develop their brand internally.

Always wonder if a golbal edition is an Indian edition ???
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